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Congratulations to our partner 
for once again being recognized in
Variety’s Dealmakers Impact Report
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Scott Ratner
COO

OBB MEDIA  

• Ratner played a key role in the reported 
$20 million+ sale of the splashy, 10-part 
YouTube/Justin Bieber docuseries “Sea-
sons,” as well as the “Seasons” album 
rollout via a deal with Def Jam to produce 
music videos for every song on the album. 
“We’re always looking for creative ways 
to finance projects,” says Ratner, and in 
2020, despite COVID-19 turning many 
businesses upside down, the company he 
co-founded has remained very busy. 
Forging Ahead: “We haven’t slowed 
down,” he says. “We’re looking for new 
and fresh content, and we’ve put into 
action very effective safety precautions. 
We’re working with limited crews, and 
doing constant testing.” 

Bobby Rosenbloum
Chairman, Global Entertainment & Media 
Practice

GREENBERG TRAURIG

• In the past year, Rosenbloum has over-
seen and advised on music deals gen-
erating $3 billion-plus of value, but they 
weren’t typical record contract and con-
cert tour deals. The Atlanta-based attor-
ney specializes in helping companies in 
the streaming, fitness, social media and 
gaming spaces navigate global music 
licensing. Clients include Facebook, 
Snapchat, Spotify, Dick Clark Prods., Mic-
rosoft, Condé Nast and Equinox Media/
SoulCycle. He’s also deputy general coun-
sel for the Recording Academy.
Music Law vs. Film & TV Law: “Music is 
much more interesting and complicated 
from a legal point of view because it’s 
easily adaptable to all sorts of other types 
of products,” he says.

Adam Reiss
Executive VP, Associate General Counsel

FOX CORP.

Carissa Coze 
Partner, Content, Media & Entertainment 
Practice & Co-Chair, Corporate Practice.  

JENNER & BLOCK

• The duo have partnered on numer-
ous media deals for Fox over the years. 
Recently they repped Fox in its $440 mil-
lion acquisition of Tubi TV, a leader in the 
free ad-supported streaming category. 
The transaction, which was announced 
in March and closed in April amid the 
COVID-19 pandemic, positioned the com-
pany squarely among streaming plat-
forms and underscored its commitment 
to compete in the direct-to-consumer 
space. Tubi is available on more than 
25 digital platforms in the U.S. with over 
20,000 titles and 56,000 hours of film 

and TV programming. Their earlier deals 
include the launch of Fox Bet, the first-of-
its kind national media and sports wager-
ing partnership in the U.S. 
The Right Deal at the Right Time: “Fox’s 
acquisition of Tubi marked a strategic 
expansion of Fox’s digital reach and a 
transformative investment for Tubi,” per 
the duo. “The substantial growth in Tubi’s 
total view time and advertiser base since 
the acquisition evidences the need that 
enhancing this streaming service has 
helped to fill while our audiences have 
faced the unique challenges of 2020 
which, in that context, makes this deal a 
little more meaningful to us.”

MUSIC IS MUCH MORE INTERESTING AND 
COMPLICATED FROM A LEGAL POINT OF 
VIEW BECAUSE IT'S EASILY ADAPTABLE 
TO ALL SORTS OF OTHER TYPES OF 
PRODUCTS." -BOBBY ROSENBLOUM
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D E A L M A K E R S  I M P A C T  R E P O R T

Forging Ahead in the 
Face of Adversity

Despite a pandemic and an economic near-collapse, 

these lawyers, financiers, execs and entrepreneurs 

have kept the wheels of the industry turning 

 

Tom Ara
Partner, Co-Chair of Entertainment 
Transactions Practice & Entertainment 
Finance Practice

David Markman
Partner, Co-Chair of Entertainment  
Transactions Practice

Robert Sherman
Partner, Co-Chair of Entertainment  
Finance Practice

Afshin Beyzaee
Partner

Scott Bradford
Of Counsel

Katherine Imp
Associate

DLA PIPER

• The firm’s Century City-based enter-
tainment team brings a deep bench of 
talent to film, TV, new media, music, gam-
ing and branded entertainment deals — 
ranging from L.A.-based animation stu-
dio Titmouse’s (“Big Mouth”) new pact 
with Netflix to MC Credit Partners’ $100 
million film and TV co-financing deal 
with Great Point Media. Ara works with 
Imp and Markham on the transactional 
aspects of deals. If they need help with an 
international co-production, they can call 
on Beyzaee’s tax structuring expertise 
or Sherman’s knowledge of cross-bor-
der financing. Music specialist Brad-
ford reps record labels, artists, publishing 
companies and various licensors, buy-
ers and sellers, including TikTok music 
star Cookiee Kawaii, for whom he helped 
negotiate a $1 million recording agree-
ment with Empire Music, and indepen-
dent music company Concord, for which 
he helped arrange a $600 million term 
loan B debt offering and a $450 million 
revolving-credit facility. The team has 
also repped talent agency APA in a major 
non-equity investment from Ron Burkle’s 
the Yucaipa Cos. and with e-sports 
startup Vindex to establish a theatrical 
partnership agreement with Imax. DLA 
Piper has also created a global industry 
guide to production post-pandemic.
The New Normal: “I think for years to 
come there will be close attention paid 
to things like force majeure provisions,” 
says Ara, “because people will be think-
ing in the back of their heads, ‘Will this 
happen again?’”

Lisa Alter
Founding Partner

ALTER, KENDRICK & BARON

• Focused on music for copyrights and 
transactions, Alter repped Primary Wave 
Music Publishing, Reservoir Media Man-
agement and Tempo Music Investments. 
Artist clients include Ray Davies, David 
Gilmour and Steve Miller. 

The New York-based lawyer notes that 
banks, private equity and hybrids of music 
publishers working with third parties are 
non-traditional tune-property buyers and 
find music assets “are very secure invest-
ments in otherwise volatile markets.”
Broadening: “In past couple of years, the 
scope of what industry players are inter-
ested in acquiring for music asset pur-
chases has expanded beyond just the 
copyright in the song,” Alter says. This 
includes income streams and neighbor-
ing rights.

DLA Piper 
negotiated a deal 
for "BIg Mouth" 
studio Titmouse 
with Netflix. 

Profiles by Peter Caranicas, Nick Clement, Paula Hendrickson, Todd Longwell and Robert Marich B
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ing and branded entertainment deals — 
ranging from L.A.-based animation stu-
dio Titmouse’s (“Big Mouth”) new pact 
with Netflix to MC Credit Partners’ $100 
million film and TV co-financing deal 
with Great Point Media. Ara works with 
Imp and Markham on the transactional 
aspects of deals. If they need help with an 
international co-production, they can call 
on Beyzaee’s tax structuring expertise 
or Sherman’s knowledge of cross-bor-
der financing. Music specialist Brad-
ford reps record labels, artists, publishing 
companies and various licensors, buy-
ers and sellers, including TikTok music 
star Cookiee Kawaii, for whom he helped 
negotiate a $1 million recording agree-
ment with Empire Music, and indepen-
dent music company Concord, for which 
he helped arrange a $600 million term 
loan B debt offering and a $450 million 
revolving-credit facility. The team has 
also repped talent agency APA in a major 
non-equity investment from Ron Burkle’s 
the Yucaipa Cos. and with e-sports 
startup Vindex to establish a theatrical 
partnership agreement with Imax. DLA 
Piper has also created a global industry 
guide to production post-pandemic.
The New Normal: “I think for years to 
come there will be close attention paid 
to things like force majeure provisions,” 
says Ara, “because people will be think-
ing in the back of their heads, ‘Will this 
happen again?’”
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Founding Partner
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• Focused on music for copyrights and 
transactions, Alter repped Primary Wave 
Music Publishing, Reservoir Media Man-
agement and Tempo Music Investments. 
Artist clients include Ray Davies, David 
Gilmour and Steve Miller. 

The New York-based lawyer notes that 
banks, private equity and hybrids of music 
publishers working with third parties are 
non-traditional tune-property buyers and 
find music assets “are very secure invest-
ments in otherwise volatile markets.”
Broadening: “In past couple of years, the 
scope of what industry players are inter-
ested in acquiring for music asset pur-
chases has expanded beyond just the 
copyright in the song,” Alter says. This 
includes income streams and neighbor-
ing rights.

DLA Piper 
negotiated a deal 
for "BIg Mouth" 
studio Titmouse 
with Netflix. 
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• The duo have partnered on 
numerous media deals for Fox over 
the years. Recently they repped Fox 
in its $440 million acquisition of 
Tubi TV, a leader in the free ad-sup-
ported streaming category. The 
transaction, which was announced 
in March and closed in April amid 
the COVID-19 pandemic, positioned 
the company squarely among 
streaming platforms and under-
scored its commitment to compete 
in the direct-to-consumer space. 
Tubi is available on more than 25 
digital platforms in the U.S. with 
over 20,000 titles and 56,000 hours 
of film and TV programming. Their 
earlier deals include the launch of 
Fox Bet, the first-ofits kind national 
media and sports wagering partner-
ship in the U.S. The Right Deal at 
the Right Time: “Fox’s acquisition of 
Tubi marked a strategic expansion 
of Fox’s digital reach and a trans-
formative investment for Tubi,” per 
the duo. “The substantial growth in 
Tubi’s total view time and advertiser 
base since the acquisition evidenc-
es the need that enhancing this 
streaming service has helped to fill 
while our audiences have faced the 
unique challenges of 2020 which, in 
that context, makes this deal a little 
more meaningful to us.”

MATTHEW 
SYRKIN 

A WELL-DESERVED HONOR 
FOR OUTSTANDING WORK
A WELL-DESERVED HONOR 
FOR OUTSTANDING WORK

Congratulations to our partner 
for once again being recognized in
Variety’s Dealmakers Impact Report

LLP

1 2 . 0 9 . 2 0 2 08 4  ●  F O C U S

Scott Ratner
COO

OBB MEDIA  

• Ratner played a key role in the reported 
$20 million+ sale of the splashy, 10-part 
YouTube/Justin Bieber docuseries “Sea-
sons,” as well as the “Seasons” album 
rollout via a deal with Def Jam to produce 
music videos for every song on the album. 
“We’re always looking for creative ways 
to finance projects,” says Ratner, and in 
2020, despite COVID-19 turning many 
businesses upside down, the company he 
co-founded has remained very busy. 
Forging Ahead: “We haven’t slowed 
down,” he says. “We’re looking for new 
and fresh content, and we’ve put into 
action very effective safety precautions. 
We’re working with limited crews, and 
doing constant testing.” 

Bobby Rosenbloum
Chairman, Global Entertainment & Media 
Practice

GREENBERG TRAURIG

• In the past year, Rosenbloum has over-
seen and advised on music deals gen-
erating $3 billion-plus of value, but they 
weren’t typical record contract and con-
cert tour deals. The Atlanta-based attor-
ney specializes in helping companies in 
the streaming, fitness, social media and 
gaming spaces navigate global music 
licensing. Clients include Facebook, 
Snapchat, Spotify, Dick Clark Prods., Mic-
rosoft, Condé Nast and Equinox Media/
SoulCycle. He’s also deputy general coun-
sel for the Recording Academy.
Music Law vs. Film & TV Law: “Music is 
much more interesting and complicated 
from a legal point of view because it’s 
easily adaptable to all sorts of other types 
of products,” he says.
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Executive VP, Associate General Counsel

FOX CORP.

Carissa Coze 
Partner, Content, Media & Entertainment 
Practice & Co-Chair, Corporate Practice.  

JENNER & BLOCK

• The duo have partnered on numer-
ous media deals for Fox over the years. 
Recently they repped Fox in its $440 mil-
lion acquisition of Tubi TV, a leader in the 
free ad-supported streaming category. 
The transaction, which was announced 
in March and closed in April amid the 
COVID-19 pandemic, positioned the com-
pany squarely among streaming plat-
forms and underscored its commitment 
to compete in the direct-to-consumer 
space. Tubi is available on more than 
25 digital platforms in the U.S. with over 
20,000 titles and 56,000 hours of film 

and TV programming. Their earlier deals 
include the launch of Fox Bet, the first-of-
its kind national media and sports wager-
ing partnership in the U.S. 
The Right Deal at the Right Time: “Fox’s 
acquisition of Tubi marked a strategic 
expansion of Fox’s digital reach and a 
transformative investment for Tubi,” per 
the duo. “The substantial growth in Tubi’s 
total view time and advertiser base since 
the acquisition evidences the need that 
enhancing this streaming service has 
helped to fill while our audiences have 
faced the unique challenges of 2020 
which, in that context, makes this deal a 
little more meaningful to us.”

MUSIC IS MUCH MORE INTERESTING AND 
COMPLICATED FROM A LEGAL POINT OF 
VIEW BECAUSE IT'S EASILY ADAPTABLE 
TO ALL SORTS OF OTHER TYPES OF 
PRODUCTS." -BOBBY ROSENBLOUM

MATTHEW 
SYRKIN 

A WELL-DESERVED HONOR 
FOR OUTSTANDING WORK
A WELL-DESERVED HONOR 
FOR OUTSTANDING WORK

Congratulations to our partner 
for once again being recognized in
Variety’s Dealmakers Impact Report

LLP

1 2 . 0 9 . 2 0 2 08 4  ●  F O C U S

Scott Ratner
COO

OBB MEDIA  

• Ratner played a key role in the reported 
$20 million+ sale of the splashy, 10-part 
YouTube/Justin Bieber docuseries “Sea-
sons,” as well as the “Seasons” album 
rollout via a deal with Def Jam to produce 
music videos for every song on the album. 
“We’re always looking for creative ways 
to finance projects,” says Ratner, and in 
2020, despite COVID-19 turning many 
businesses upside down, the company he 
co-founded has remained very busy. 
Forging Ahead: “We haven’t slowed 
down,” he says. “We’re looking for new 
and fresh content, and we’ve put into 
action very effective safety precautions. 
We’re working with limited crews, and 
doing constant testing.” 

Bobby Rosenbloum
Chairman, Global Entertainment & Media 
Practice

GREENBERG TRAURIG

• In the past year, Rosenbloum has over-
seen and advised on music deals gen-
erating $3 billion-plus of value, but they 
weren’t typical record contract and con-
cert tour deals. The Atlanta-based attor-
ney specializes in helping companies in 
the streaming, fitness, social media and 
gaming spaces navigate global music 
licensing. Clients include Facebook, 
Snapchat, Spotify, Dick Clark Prods., Mic-
rosoft, Condé Nast and Equinox Media/
SoulCycle. He’s also deputy general coun-
sel for the Recording Academy.
Music Law vs. Film & TV Law: “Music is 
much more interesting and complicated 
from a legal point of view because it’s 
easily adaptable to all sorts of other types 
of products,” he says.

Adam Reiss
Executive VP, Associate General Counsel

FOX CORP.

Carissa Coze 
Partner, Content, Media & Entertainment 
Practice & Co-Chair, Corporate Practice.  

JENNER & BLOCK

• The duo have partnered on numer-
ous media deals for Fox over the years. 
Recently they repped Fox in its $440 mil-
lion acquisition of Tubi TV, a leader in the 
free ad-supported streaming category. 
The transaction, which was announced 
in March and closed in April amid the 
COVID-19 pandemic, positioned the com-
pany squarely among streaming plat-
forms and underscored its commitment 
to compete in the direct-to-consumer 
space. Tubi is available on more than 
25 digital platforms in the U.S. with over 
20,000 titles and 56,000 hours of film 

and TV programming. Their earlier deals 
include the launch of Fox Bet, the first-of-
its kind national media and sports wager-
ing partnership in the U.S. 
The Right Deal at the Right Time: “Fox’s 
acquisition of Tubi marked a strategic 
expansion of Fox’s digital reach and a 
transformative investment for Tubi,” per 
the duo. “The substantial growth in Tubi’s 
total view time and advertiser base since 
the acquisition evidences the need that 
enhancing this streaming service has 
helped to fill while our audiences have 
faced the unique challenges of 2020 
which, in that context, makes this deal a 
little more meaningful to us.”

MUSIC IS MUCH MORE INTERESTING AND 
COMPLICATED FROM A LEGAL POINT OF 
VIEW BECAUSE IT'S EASILY ADAPTABLE 
TO ALL SORTS OF OTHER TYPES OF 
PRODUCTS." -BOBBY ROSENBLOUM


